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* Be proactive

* Create your unigue definition of success
* Determine your key messages

% Connect and share
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SKILLS, INTERE



* Resume

* Cover letters

* Informational interviews
* Job interviews

* Negotiations

* Setting expectation early in role

MBA ﬁ MNAVIGATOR Copyright © 2009, connect2 Corporation. All rights reserved. % http://www.MBAnavigator.com
L

Page 4



work? The subject areas you like to think, read, and
talk about? The functions or industries you find most
appealing? (nouns or “where”)

Qualities: What makes you uniquely you? How do
you do what you do? (adverbs or “how”)
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Skills
(what)

Qualities
(how)

Interests
(Where)
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Skills Interests Qualities

Influencing others by
presenting targeted data Communications devices
to address concerns

Decisive

Developing partnerships

for successful execution Piloting airplanes
of cross-site programs

Creative

Public speaking Operational efficiency
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you do at college besides study?

-1 When you read your favorite newspaper or online
Information portal, what section do you gravitate toward
first?

- If you had a free day, how would you spend it? What do
you like to think about? Do? Talk about? Read about?
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outside work?

- How would your manager describe you? How would
your best friend? How would your mom?

) What is your dream career?

Note more ideas as you
reflect . These responses
are for your eyes only.
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B4

a.  Which would you like to apply in your next career step?
Eliminate all others

b.  Which are baseline (e.g., “analytical’) and which are
distinctive (e.g., “determined to learn and grow by taking
unworn paths.”) Eliminate all baseline points

c. If you could apply only one in your next career step,
which would you pick? What if you could apply two?
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-1 Is everything clear?

21 Is it missing any important points?
- Edit your SIQ, incorporating recommendations

- If you feel stuck or uncertain, see a career coach
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R4

-1 Double check for accuracy and consistency
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B3

-1 Infuse SIQ throughout next steps of career transition
(elevator pitch, info interview, job interview, etc.)
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